As an intranet strategy consultant, Lisa works within complex organizations, encouraging individuals to work together across silos, to give employees access to knowledge and tools they need to compete and innovate. Clients have included Advance Magazine Group, DDB Worldwide and The New York Times. 

Lisa passionately trains intranet managers to locate and document costs and tangible benefits, moderates community and taxonomy debates at industry events, and facilitates intranet understanding whenever and wherever the opportunity presents itself. And when it doesn’t, she creates one. For example, the Journal of Intranet Strategy and Management came out of discussions with other intranet influencers to share our breakthroughs and failures, and learn from both. 

Prior to branching out with lisa@sulgit.com, Lisa was a senior consultant at Watson Wyatt Worldwide and Xceed, Inc. working with clients including Pitney Bowes and Con Edison. Her corporate “rite of passage” was six years at Time Inc. developing, managing and integrating intranet and extranet activities, winning a presidents award for Time Traveler, the media giant’s intranet.
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